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PROFESSIONAL SUMMARY

Marketing professional with experience in digital marketing: content strategy, social media, search visibility and brand
development. | work on the digital presence of both companies and personal brands, from planning through production,
publishing and performance analysis.

That digital foundation is backed by hands-on operating and ownership experience: | have organized more than 25 of my own
events and supported more than 150 events in marketing, logistics and operations, in addition to co-founding and running a
food business.

EDUCATION

Bachelor's Degree in Business Marketing — Universidad Latina de Panama - 2021 - 2026 - Coursework completed in 2026,
pending graduation ceremony

Throughout 2025 and 2026 | focused full-time on completing my degree; the professional internship at ZEWS Panamd was the final
course, completed in September 2026.

High School Diploma in Commerce, Marketing emphasis — Instituto Panamericano

PROFESSIONAL EXPERIENCE

ZEWS PANAMA
Marketing Assistant - Professional Internship May - Sep 2026

« Development of SEO and GEO (Generative Engine Optimization) strategies to position companies both in traditional
search engines and in Al answer engines.

» Produced 80+ corporate content pieces (blog articles, carousels, reels, infographics and video scripts) for the agency’s
own channels.

« Design and management of the corporate editorial calendar, the master document governing all weekly content
production across social media, blog and LinkedIn.

* Management and optimization of the Google Business profile: service structure, recurring posts and review generation
strategy.

« Built and segmented a database of 700+ companies across various industries for commercial prospecting.

 Built a proprietary automated website analysis tool (developed with Python and Al) that audits each company’s digital
presence and prioritizes its main improvement opportunities.

* Variables assessed by the tool: site functionality and SSL, contact form, WhatsApp button, active blog, on-page SEO (title,
meta description and h1 tags), page speed, responsive design, sitemap and robots, and Google visibility by industry.

* Preliminary digital audits for digital transformation projects, including opportunity reports and improvement
recommendations.

* Prepared 10+ internal proposals to improve the agency’s operations and strengthen its own digital presence.
* Applied generative Al to editorial production, market research and digital analysis.

INDEPENDENT PROJECT

Personal brand and image management — content creator Aug 2026 - Present
« Designed the personal brand strategy and content plan: positioning, content pillars, formats and posting cadence.
e End-to-end audiovisual production: filming, editing and publishing content for social media.
* Social media and community management, tracking post performance and adjusting the strategy based on results.
e Public image management and outreach to brands for collaboration opportunities.



UTOPIA SONORA
Independent venture - Marketing and production lead Feb 2021 - Mar 2025

* Created and led an independent events and electronic music project in Panama.
* Produced and executed more than 25 of my own events; supported marketing and logistics for more than 150 events.
« Developed promotion strategies and ticket sales through a team of promoters.
* Managed social media and content for brands, artists and events.
* Booked artists, venues and suppliers; coordinated multidisciplinary teams.
ANAYANSI BURGERS
Co-founder and marketing manager (parallel to Utopia Sonora) Feb 2021 - Nov 2023
* Created and developed the business concept, from brand to daily operations.
* Managed social media, digital promotion and brand positioning.
» Customer service, operations supervision and inventory control.

EARLIER EXPERIENCE

Brewstop (Nov 2018 - Aug 2019) — kitchen production and inventory control.

Esa Flaca Rica Food Truck (Sep 2017 - Oct 2018) — kitchen operations and customer service.

Pro Call Solution, S.A. (Apr - Dec 2016) — phone support, client management and project presentations.
JAP Media, S.A. (Feb - Apr 2016) — sales and marketing support.

Seguros Nabero, S.A. (Oct 2014 - Dec 2015) — insurance sales, database management and marketing support.
CORE SKILLS

» Content strategy and editorial calendars

* Social media and community management

+ Audiovisual production for social media: filming and editing
* Personal branding and positioning

* On-page SEO and GEO (visibility in generative engines)

* Commercial prospecting and digital presence analysis

* Project management and team leadership

* Event production and promotion

TOOLS

Metricool - Canva - CRM - Notion - Microsoft Excel and Office - Google Business Profile - Video editing for social media -
Python applied to analysis automation - Generative Al applied to marketing (ChatGPT, Claude) - LinkedIn

LANGUAGES
Spanish: native. English: conversational (intermediate speaking), with advanced reading and writing.

WHAT SETS ME APART

A hybrid profile combining technical digital marketing — SEO, GEO and applied Al — with hands-on content production and real
business ownership. | have sold, produced and been accountable for results, not only planned them.



